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OPERATING HIGHLIGHTS

* Revenue up 11% to £109.5m driven by excellent new
Strong revenue books list, incl. Khaled Hosseini’'s And the Mountains
growth Echoed and Samantha Shannon’s The Bone Season

» Good progress on new businesses in Australia and India

Excellent digital Total digital sales (e-books and digital subscriptions) grew
sales growth by 21% to £12.2m (2012/13: £10.0m)

Strategic progress
in changing Acquisition of legal publisher Hart Publishing

business mix

Successful
Churchill Archive, Drama Online, National Infrastructure

Planning Service, Actors and Performers online resource

Knowledge Hub
launches




FINANCIAL REVIEW



FINANCIAL HIGHLIGHTS

£m 2013/14 2012/13  Change %
Revenue 109.5 98.5 +11%
Operating profit margin 11.9% 12.6% -6%
Pre-tax profit 13.0 12.5 +4%
Diluted EPS 14.23p 13.11p +9%
Operating cash flow 11.1 7.9 +41%
Cash flow conversion 86% 62% +38%
Net cash at year end 10.0 14.6 -32%
Full year dividend per share 5.82p 5.50p +6%

The above results are Adjusted. Net cash is after £8.5m paid during the year for acquisitions «

Notes for all slides:

1. Underlying numbers exclude the results of Fairchild Books (“Fairchild”) acquired on 30 March 2012, Applied Visual Arts (“AVA”) acquired
on 29 June 2012 and Hart Publishing (“Hart”) acquired on 2 September 2013. All these acquisitions are in our Academic & Professional

division.
2. Adjusted numbers exclude highlighted items (see slide 14)
3. Allresults are Continuing



RESULTS HISTORY

Revenue (£m) Adjusted Operating Profit (£m)
109.5

13.0

Feb 2011 Feb 2012 Feb?2013 Feb 2014 Feb 2011 Feb 2012 Feb2013 Feb2014

Three year CAGR revenue 9.5%, adjusted operating profit 19.7%



REVENUE
BY PUBLISHING DIVIS

2013/14

ION

2012/13

m Adult

® Children's &
Educational

Academic &
Professional

m Information

2013/14 2012/13 Change 2011/12

£m £m % £m

Adult 49.9 44.4 +13% 451
Children’s & Educational 23.6 21.3 +11% 25.6
Academic & Professional 32.1 29.0 +11% 23.1
Information 3.9 3.8 +2% 3.6
Total revenue 109.5 98.5 +11% 97.4

On an underlying basis Academic & Professional total sales were up 5%



REVENUE
BY TYPE

2013/14

2012/13

m Print
= Digital
Rights &
services 8%
2013/14 2012/13 Change Change % 2011/12
£m £m % Underlying £m
Print 88.8 77.0 +16% +15% 78.9
Digital 12.2 10.0 +21% +18% 5.9
Total title revenues 101.0 87.0 +16% +15% 84.8
Rights and services 8.5 11.5 -26% -28% 12.6
Total revenue 109.5 98.5 +11% +10% 97.4




DIGITAL SALES

£m 2013/14 2012/13 Change %
E-book 10.5 9.1 +15%
Online 1.7 0.9 +84%
Total 12.2 10.0 +21%

» E-book sales are 10% of Group sales by value (2012/13: 9%)
— 13% in US
— 9% in UK
— 14% of Adult sales (2012/13: 13%)

» Bloomsbury titles available as e-books now 13,000 (28 February 2013: 9,000,
29 February 2012: 8,000)



RIGHTS & SERVICES REVENUE

£m 2013/14 2012/13 Change % 2011/12
Copyright licences 3.8 6.3 -40% 6.3
Trademark licences 0.7 0.7 +4% 1.2
Management contracts 3.2 4.0 -21% 3.4
Other 0.8 0.5 +60% 1.7
Total 8.5 11.5 -26% 12.6
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GROSS PROFIT MARGIN )

£m 2013/14 2012/13
Costs of sale:
Production costs 24.1 20.7
% Revenues 22% 21%
Author royalties and advances 17.8 16.3
% Revenues 16% 17%
Stock costs 5.3 4.2
% Revenues 5% 4%
Total costs of sale 47.2 41.2
Gross profit margin % 57% 58%

» Higher production costs % as Rights & Services revenues delivered at slightly lower margin
» Stock costs include £0.8m one-off write down in Academic & Professional division
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OTHER COSTS

£m 2013/14 2012/13 Change %
Marketing and distribution costs 14.9 12.7 +17%
% Total revenues 13.6% 12.9%
Administration costs:

Acquired and new businesses ° 0.7 -

Strategic investment 0.4 -

Rest of business 33.3 32.1 +4%
Total Administration costs 34.4 32.1 +7%
% Total revenues 31.4% 32.6%

Notes: 1. All the lines above are Adjusted

2. This is the costs of Hart and of the extra months of Fairchild, AVA and Bloomsbury India which were not in 2012/13

Strategic investment is new staff in:

« IT, Digital Development and Production to further facilitate the strategic move

to digital workflows — £0.6m pa (£0.3m in this year); and

» Bloomsbury Information to extend global reach - £0.1m pa
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ADJUSTED OPERATING PROFIT

Profit Change %
£m margin 2013/14  2012/13
Adult 11% 5.4 3.7 +46%
Children’s & Educational 8% 2.0 1.1 +74%
Academic & Professional 14% 4.5 5.3 -13%
Information 28% 1.1 2.3 -53%
Adjusted operating profit 12% 13.0 12.4 +5%
Adjusted operating profit margin % 11.9% 12.6% -6%

 Academic & Professional result includes one-off £0.8m stock write down and

effect of £1m reduction in high margin rights and services revenues

« Information result includes higher project costs year on year and new staff

investment £0.1m to extend global reach
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HIGHLIGHTED ITEMS

£m Charge
Legal and professional fees (primarily Hart acquisition) 0.3
Restructuring costs (acquisitions and One Global Bloomsbury re-structure) 0.5

0.8
Intangible amortisation (2012/13: £2.3m) 2.7
Total 3.5
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CONSOLIDATED BALANCE SHEET

£m 28 Feb 2014 28 Feb 2013 Change
Intangibles 60.8 55.2 +5.6
Other non-current assets 5.3 4.9 +0.4
Inventories 25.2 25.6 -0.4
Receivables 56.8 53.7 +3.1
Net cash 10.0 14.6 -4.6
Total liabilities (42.1) (39.2) -2.9
Net assets 116.0 114.8 +1.2
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RECEIVABLES

£m 28 Feb 2014 28 Feb 2013 Change
Trade receivables 31.6 29.1 +2.5
Sales returns provision (4.7) (5.3) +0.6
% of trade receivables 15% 18%

Net trade receivables 26.9 23.7 +3.2
Advances 20.8 21.0 -0.2
Other receivables 9.1 9.0 +0.1
Total 56.8 53.7 +3.1

Trade receivables are up as a result of increased level of trading and the
acquisition of Hart
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CASH FLOW

£m 2013/14 2012/13
EBITDA 12.9 12.6
Working capital (0.2) (4.6)
Share based payments 0.7 0.6
Gain on bargain purchase - (0.2)
Taxes paid (2.3) (0.5)
Operating cash flow 11.1 7.9
Capital expenditure (0.8) (0.5)
Investment in intangibles (1.7) (2.4)
Acquisitions (8.5) (1.7)
Disposal - 2.2
Dividends (4.0) (3.8)
Other changes (0.1) -
Movement in cash (4.0) 1.7
Cash flow conversion 86% 62%
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DIVIDEND GROWTH

2013/14 Dividend yield 3.5%"
Compound annual dividend growth of 6.4% over 6 years

5.82
5.20 5-50

5.00

Pence per share

Year ended Yearended Yearended 14 months to2 Year ended Yearended Yearended
31 Dec 07 31 Dec 08 31 Dec 09 28 Feb 11 29 Feb 12 28 Feb 13 28 Feb 14

Notes: 1 Yield calculation assumes share price of 165p
2 Dividend for 14 months ended 28 February 2011 included 0.28 pence per share for the two months ended 28 February 2011
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DIVISIONAL REVIEW



ACADEMIC & PROFESSIONAL DIVISION

Robust sales

performance

Acquisitions

Online
revenues

Revenue up 11% to £32.1m (underlying 5% growth)

Leading positions in Fashion, Design, Law & Tax, Drama, Religious
Studies

Academic, Professional and Educational Publisher of the Year
2014 and 2013 at the annual Industry trade awards

Hart Publishing acquired September 2013 for £6.7m
Revenue contribution of £1.8m in 6 months
50% of Hart revenue is generated outside UK

Growing porifolio of digital products: Berg Fashion Library,
Bloomsbury Professional Online, Churchill Archive, Drama Online

Digital revenues grew 39% to £3.1m, boosted by new online
platforms (Drama Online & Churchill Archive)

Launching 2014 and 2015: Bloomsbury Fashion Central, Fashion
Photography Archive, Bloomsbury Collections
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ACADEMIC & PROFESSIONAL DIVISION
RESULTS HISTORY

Revenue (£m) Operating Profit (£m)

28Feb 28Feb 29 Feb 28 Feb 28 Feb 28 Feb 28 Feb 29 Feb 28 Feb 28 Feb
2010 2011 2012 2013 2014 2010 2011 2012 2013 2014
Year ended Year ended
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ACADEMIC & PROFESSIONAL DIVISION

BLOOMSBURY COLLECTIONS

About | What's new | Subscriber services | Contact us

+ 0 4
= BLOOMSBURY COLLECTIONS sroomseunrtd
& AT THE HEART OF RESEARCH !
| |
padidepdiz 0 Q [ ermseia
. Mot J.Smith?
" Recent searches (2) Advanced search
Browse by subject u
Anthropology | Classical Studies | Education | History | Literary Studies ! Philosophy | Politics & Intemational Relations | Sociclogy
Biblical Studies | Economics | Film & Media Studies | Linguistics | Music & Sound Studies | Politics ! Religious Studies ! Theology

(IR " B .
il |41 9 PR i

e orretwil il [ sl
BLOOMSBURY COLLECTIONS

Delivers online access to scholarly books from Bloomsbury’s award-winning Academic division. Spanning
the humanities and social sciences, the site features the latest research publications from Bloomsbury,
T&T Clark and The Arden Shakespeare, alongside prestigious imprints Continuum, Berg and Bristol
Classical Press. New frontlist collections are added each year.

" ISLAM
STUDIES

Callection title Collection fithe Collection title
I o | o |
ABOUT Suhsenpion Iniormation
B l]|.|.E BTI 0 N s AVA".Al BI.E g‘ﬁ:;:ﬁ::llsl‘:rﬁ to complete your library
April 1, 2014
WH.M"S “Ew 7 Collections launches with 1,750 books in 12 subject areas

s

Delivers online access to

scholarly books —
launched May 2014
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ACADEMIC & PROFESSIONAL DIVISION
DRAMA ONLINE

Drama Log in
ORAMA

Home Plays Playwrights & Practitioners Genres Periods Context & Criticism Theatre Craft About | SubscriberSenices | Help

Discover

Read S
Study & L2 Y T Set to grow

Perform Sy significantly with
R (A new content
- cLd |V partners

1000+ plays 100+ scholarly works

e For latest news and events follow
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ACADEMIC & PROFESSIONAL DIVISION

NATIONAL INFRASTRUCTURE PLANNING

SERVICE

About the service The: « nt Freearticles The authors Guest contributors

¢

Planning Service

Michael Humphries QC and a team from Francis Taylor Building

V) Bloomsbury
Professional

National Infrastructure Planning Service offers instant, access to
legal commentary on nationally significant infrastructure projects.

This fully searchable service provides articles and materials to help
users navigate Planning Act 2008 as it applies to major projects, The
authors share best practice, new ideas, updates on new
developments and advice and solutions for problem areas.

b

Not yet a member?
To give you an idea of
what you're missing,
take a look at these
articles we've made
available for free

Bloomsbury Professional

Already a member?
Login to your account

Username

Password
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ADULT DIVISION

Title success

Major
awards and
prize
shortlists

Continuing
cookery
strength

Major titles include And The Mountains Echoed by Khaled
Hosseini, The Bone Season by Samantha Shannon — film rights
acquired by 20t Century Fox/Chernin Entertainment

Absolute Press won Specialist Consumer Publisher of the Year at
the IPG Awards

The Lowland by Jumpa Lahiri finalist for the Man Booker Prize
2013 and the Baileys Women's Prize for Fiction

Return of a King by William Dalrymple finalist for the Samuel
Johnson Prize for Non-Fiction 2013

Gourmand International Cookery Publisher of the Year
Number 3 in UK Cookery market, 11% revenue share (Nielsen Bookscan)

Polpo: A Venetian Cookbook won Gourmand Award for Best
Cookbook on ltalian Cuisine

Tom Kerridge’s Proper Pub Food and Paul Hollywood's Pie and
Puds tied into BBC TV series
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ADULT BESTSELLERS

S5IMPSONS
AND THEIR
MATHEMATICAL
SECRETS

ffkhoed

Paul Holiywood’s

THE
BONE
SEASON

SAMANTHA
SHANNON

N TR

CRICKETERS' ALMANACK 2013
150Tn
EDITION

nnnnnnnnnnnnnnnnnnnnn
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CHILDREN'’S & EDUCATIONAL DIVISION

Return on
strategic
Investment

Bestsellers

Digital

developments

Successful new illustrated book publishing programme

The RSC Shakespeare Toolkit produced for all UK Primary
school teachers

Bestsellers include Wednesdays at the Castle by Jessica Day
George, Crown of Midnight by Sarah J Maas, Shh! Don’t Wake
the Royal Baby by Martha Mumford and Ada Gray and
Fortunately, the Milk... by Neil Gaiman chosen as the only
children’s book in independent bookshops Best Books of the
Year

New print and online subscription service for Music Express
launching August 2014 — the UK's best-selling and award-
winning primary classroom music resource

Bloomsbury Spark e-first imprint launched - good US sales
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CHILDREN’S BESTSELLERS

BEFORE SHE WAS DEADLY. NOW SHE IS UNSTOPPABLE.

6w \oRE TIMES BESTSELLING AUrHOR oF > P BB -y

THE FAULT IN QUR STARS RIDICULOUSLY BESTSELLING AUTHOR

NEIL TGAIM/yN
Foi\‘ﬂJN/"TEL 7=
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BEASTS &
WHERE TO
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&
!l NEWT SCAMANDER

e
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= &

, The RSC Shakespeare
BY w0 Toolkit for Primary Teachers

~ JKR.ROWLING

FROM THE WORLD OF r::\:fl“;ND JULIET

@ HARRYPOTIE

MUnmistakably powerful’
Philip Pullmany, The Guardian

A MIDSUMMER
NIGHT’S DREAM




BLOOMSBURY INFORMATION

Strategic focus

Knowledge hubs

Key activities

Development of IP-rich knowledge hubs in cooperation
with external partners

Provision of management, publishing and consultancy services
including to Qatar Foundation and Roland Berger

Development of the IZA World of Labor knowledge hub,
launched in early May, preview event in November 2013 in
Washington DC at the World Bank to an audience including
World Bank and IMF

Content licence agreement with Lloyds Bank
New publishing services arrangement with Ernst & Young
Publishing consultancy for University of London
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BLOOMSBURY INFORMATION N
KNOWLEDGE HUBS & MANAGEMENT SERVICES

METHODOLOGICAL
SGHOOL OF
MANAGEMENT

V.B. KHRISTENKO, A.G. REUS

A.P. ZINCHENKD ET AL

LLOYDS BANK

Content licence
agreement signed with
- Lloyds Bank
IZA World of Labor knowledge hub
Preview event hosted by IMF with Bloomsbury, Imperfect Perfection:
IZA and World Bank in Washington in November Early Islamic Glass
Finalist for the BPIF
Book Design and
QFINANCE.com Production Awards 2013
Light Footprint 'ER & Py
' Management —
st i, G Finalist for the CMI @ QSCIENCE.com
pie - T, Management Book of the .
Qatar Joundation Year Award 2013

Member of Qatar foundation
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BLOOMSBURY INFORMATION
KNOWLEDGE HUBS & MANAGEMENT SERVICES

e

Member of Qatar Foundation
HOME JOURNALS PROCEEDINGS BOOKS COLLECTIONS AUTHOR SERVICES

P

QScience
Journals

Fead More s

We are at the Anti-Doping Sport Integrity
and Public Health symposium
#antidopin...

QSCIENCE
Knowledge Hub

“Geometric aljamia: A visual
transliteration” JM Benitez, Tasmeem
2014 Read th...

WELCOME TO QSCIENCE.COM

QScience.com is the innovative and collaborative, peer-reviewed, online publishing platform from Bloomsbury Qatar Qur Journals are presently indexed in:

Foundation Journals (BQFJ). It offers a fast and transparent Open Access scholarly publishing process, which is
centered on the author, bringing their research to a global audience.

Quick links to QScience journals

Most Read Most Cited

Qatar's economy: Past, present and future

Vol. 2012; 9 « [2449 Downloads]

The influence of cultural and social factors on
healthy lifestyle of Arabic women

Vol. 2011; 3 « [2224 Downloads]

Disruption of circadian rhythm increases the risk of
cancer, metabolic syndrome and cardiovascular
disease

Vol. 2013; 3 « [2172 Downloads]

Codifying the corporate opportunity dectrine: The
(UK) Companies Act 2006

Vol. 2012; 5 « [1361 Downloads]

NEWS

QScience's Global Cardiology Science and Practice
Journal now Indexed in Pub Med Central Database
8 Apr 2014

Qscience to adopt Rubrig's Independent peer
review process to speed publication time and
increase trust

17 Feb 2014

LATEST ARTICLES

Coronary artery systolic “milking” and “bridging”
in Takotsubo syndrome: substrate or an
epiphenomenon?

John E. Madias

SYMPLICITY HTN 3: The death knell for renal
denervation in hypertension?
Hitesh C Patel, Carl Hayward, and Carlo Di Mario

STAMPEDE: Bariatric surgery gains more evidence
based support
Jassim Al Suwaidi

The wide spectrum of aortic root dilatation after
the Ross operation

Ryo Torii, Michael Ibrahim, Tarun Mittal, Su-Lin Lee,
and Magdi H. Yacoub

Google Scholar

Microsoft Academic Search
EBSCO Discovery services
Primo

Proguest

Summon

OCLC Worldcat

Bielefeld Academic Search Engine
Crossref

Scirus

Ulrichs

Educational Research Abstracts
DOAJ

S e e e s e e e

SPONSORSHIP

OPPORTUNITIES

Site Tools

Sign up for e-alerts
= (What is this?)
Help



STRATEGIC PROGRESS



STRATEGIC PROGRESS: *
BALANCING THE PORTFOLIO

A core part of the Group’s growth strategy:
Balancing consumer and non-consumer revenues

Revenue Operating profit
63% WM 65%
I
28 Feb 28Feb 29Feb 28Feb 28 Feb
28 Feb 28Feb 29Feb 28Feb 28 Feb
2010 2011 2012 2013 2014 2010 2011 2012 2013 2014
Year ended Year ended

m A&P/Information = Adult/Children

Notes: A&P/Information includes Education
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ACADEMIC & PROFESSIONAL

STRATEGIC PROGRESS
ON OUR MEDIUM-TERM GOALS

1 Number 1 independent humanities and social science publisher in Europe
2013/14: Number 2

Number 1 Applied Visual Arts publisher in the world
2013/14: Number 1

37%) and 70% of profits (2013/14: 48%, 2012/13: 61%)

50% digital and subscription-based
2013/14: 10%, 2012/13: 9%

Non-consumer makes up 50% of Group turnover (2013/14: 35%, 2012/13:
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ADULT DIVISION

STRATEGIC PROGRESS
ON OUR MEDIUM-TERM GOALS

Number 1 UK publisher of choice in cookery, sport, natural history

I8N 2013/14: Number 1 in sport, Number 3 in cookery, Number 2 in natural
history*. Overall 23% growth on last year

Top ten in UK quality fiction

2013/14: Number 6%, 48% growth on last year
First choice publisher for many authors

50% digital sales

2013/14: 14%, 2012/13: 14%

50% backlist sales
2013/14: 37%, 2012/13: 36%

50% special interest sales
2013/14: 27%, 2012/13: 26%

* Source: Nielsen Bookscan
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CHILDREN’S & EDUCATIONAL DIVISION

STRATEGIC PROGRESS
ON OUR MEDIUM-TERM GOALS

Bloomsbury Activity Books will be a leading, profit generating list
2013/14: strong growth in sales 244%, profit contribution £0.1m

Bloomsbury Children’s Books will be known for author care,
independent spirit and innovation

3 25% digital sales
2013/14: 8%, 2012/13: 10%

50% of trade frontlist illustrated sales
2013/14: 13%, 2012/13: 7%

Significant growth in sales to schools, education and general
2013/14: 5% growth

B

36



BLOOMSBURY INFORMATION

STRATEGIC PROGRESS
ON OUR MEDIUM-TERM GOALS

Digital first and foremost

Focus on development of major knowledge hubs such as IZA World of
Labor (wol.iza.orq)

Global reach and impact

Through establishing division across all Bloomsbury Group offices and
international team of ambassadors

Expand product pipeline

Through increasing product pipeline and finding new partners, e.g.
Lloyds Bank

Deliver impact to partners
Through sustained marketing strategies

Achieve sustainable profitability
Through multi-year deals

EIEEIRIE
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OUTLOOK

« Ongoing innovation in digital — launching Bloomsbury Collections, Music
Express and other platforms

» New internal institutional digital sales force
« Completion of integration of Hart
« Strong Adult division programme for 2014/15

— new cookery titles from Paul Hollywood, Tom Kerridge and Hugh Fearnley-
Whittingstall

— major paperbacks of previous hardback best sellers

— And the Mountains Echoed by Khaled Hosseini, already a best seller in
paperback

— The Signature of All Things by Elizabeth Gilbert
— The Bone Season by Samantha Shannon

« Harry Potter re-jackets and marketing campaign
» Further exploitation of the valuable Bloomsbury brand
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APPENDIX

ADJUSTED INCOME STATEMENT

Change Change %
£m 2013/14 2012/13 % CER
Revenue 109.5 98.5 +11% +12%
Gross profit 62.3 57.2 +9% +9%
Gross profit margin % 57% 58% 2% -2%
Marketing and distribution costs -14.9 -12.7 +17% +18%
Marketing and distribution costs as % revenue 14% 13% +6% +6%
Administrative expenses -34.4 -32.1 +7% +8%
Operating profit 13.0 12.4 +5% +5%
Operating profit margin % 11.9% 12.6% -5% -6%
Net finance income - 0.1 -% %
Pre-tax profit 13.0 12.5 +4% +4%
Tax -1.8 2.0 -10% -10%

Note: CER is results restated based on constant exchange rates
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APPENDIX

ADJUSTED SEGMENTAL ANALYSIS 2013/14

Children's & Academic &
£000 Adult Educational Professional Information Total
Print sales 40,284 81% 20,582 87% 27,671 86% 323 8% 88,860 81%
Digital sales 7,073  14% 1,854 8% 3,134 10% 114 3% 12,175 1%
Rights & Services 2550 5% 1,181 5% 1,291 4% 3,439 89% 8,461 8%
Total revenue 49,907 100% 23,617 100% 32,096 100% 3,876 100% 109,496 100%
% of total 46% 21% 29% 4% 100%
UK 33,561 67% 14,615 62% 19,668 61% 3,825 98% 71,669 66%
us 11,490 23% 6,967 30% 11,501 36% 27 1% 29,985 27%
Australia 4,047 8% 1,682 7% 612 2% 24 1% 6,365 6%
India 809 2% 353 1% 315 1% - -% 1,477 1%
Total revenue 49,907 100% 23,617 100% 32,096 100% 3,876 100% 109,496 100%
Gross margin 25,619 12,826 20,637 3,231 62,313
Gross margin % 51% 54% 64% 83% 57%
Marketing and distribution (6,848) (3,585) (4,404) (53) (14,890)
Contribution 18,771 9,241 16,233 3,178 47,423
Administrative expenses (13,337) (7,257) (11,697) (2,093) (34,384)
Operating profit 5,434 1,984 4,536 1,085 13,039
Operating profit margin % 11% 8% 14% 28% 12%
% of total 42% 15% 35% 8% 100%
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APPENDIX

ADJUSTED SEGMENTAL ANALYSIS 2012/13

Children's & Academic &
£000 Adult Educational Professional Information Total
Print sales 34,333  77% 17,889 84% 24,465 84% 248 7% 76,935 78%
Digital sales 5,607 13% 2,038 10% 2,260 8% 129 3% 10,034 10%
Rights & Services 4,400 10% 1,363 6% 2,313 8% 3,434 90% 11,510 12%
Total revenue 44,340 100% 21,290 100% 29,038 100% 3,811 100% 98,479 100%
% of total 45% 22% 290% 4% 100%
UK 29,425 66% 12,486 59% 17,874 62% 3,811 100% 63,596 65%
us 11,200 26% 7,069 33% 10,737 37% - 0% 29,006 29%
Australia 3,592 8% 1,690 8% 301 1% - 0% 5,583 6%
India 1283 0% 46 0% 125 0% - 0% 294 0%
Total revenue 44,340 100% 21,291 100% 29,037 100% 3,811 100% 98,479 100%
Gross margin 22,330 11,200 19,997 3,710 57,237
Gross margin % 50% 53% 69% 97% 58%
Marketing and distribution (5,962) (3,304) (3,397) (70) (12,733)
Contribution 16,368 7,896 16,600 3,640 44,504
Administrative expenses (12,658) (6,756) (11,361) (1,315) (32,090)
Operating profit 3,710 1,140 5,239 2,325 12,414
Operating profit margin % 8% 5% 18% 61% 13%
% of total 30% 9% 42% 19% 100%
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APPENDIX

ADJUSTED SEGMENTAL ANALYSIS 2013/14
AT CONSTANT EXCHANGE RATES

Children's & Academic &
£000 Adult Educational Professional Information Total
Print sales 40,639 81% 20,767 87% 27,710 86% 325 8% 89,441 81%
Digital sales 7,058 14% 1,838 8% 3,130 10% 114 3% 12,140 11%
Rights & Services 2,559 5% 1,183 5% 1,306 4% 3,439 89% 8,487 8%
Total revenue 50,256 100% 23,788 100% 32,146 100% 3,878 100% 110,068 100%
% of total 46% 22% 20% 3% 100%
UK 33,561 67% 14,615 61% 19,668 61% 3,825 98% 71,669 65%
us 11,361 22% 6,915 20% 11,438 36% 27 1% 29,741 27%
Australia 4,429 9% 1,865 8% 677 2% 26 1% 6,997 6%
India 905 2% 393 2% 363 1% 0 0% 1,661 2%
Total revenue 50,256 100% 23,788 100% 32,146 100% 3,878 100% 110,068 100%
Gross margin 24,990 12,662 21,701 3,232 62,585
Gross margin % 50% 53% 68% 83% 57%
Marketing and distribution (6,907) (3,608) (4,404) (53) (14,972)
Contribution 18,083 9,054 17,297 3,179 47,613
Administrative expenses (18,453) (7,296) (11,688) (2,093) (34,530)
Operating profit 4,630 1,758 5,609 1,086 13,083
Operating profit margin % 9.2% 7.4% 17.5% 28.0% 11.9%
% of total 35% 13% 44% 8% 100%
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