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OPERATING HIGHLIGHTS )

A transformational year

Continuing Acquisition of
adjusted PBT jleading
up 53% from JAcademic
£7.9m to publisher
£12.1m Continuum
£19.2m

New senior Consolidation
management jinto new HQ
—FD &

Children’s

MD

Sale of loss — | Strong
making development
German of IP —
subsidiary for | Continuing
€2.6m Rights &
Services

revenues up
88% to
£12.6m




OPERATING HIGHLIGHTS

Continued
development of
Academic &
Professional
business

Well placed to

benefit from growth
of digital

A diversified
portfolio of
bestsellers across
the Group

Acquisitions of Continuum and Fairchild Books —
A&P now generates 24% of Continuing Group
sales (2011: 17%)

Continuing ebook sales growth of 159% to £5.7m
(2011: £2.2m)

Continuing digital and online revenue growth of
263% to £10.9m (2011: £3.0m)

Three novels on the shortlist of six for the 2012
Orange Prize for Fiction

Top selling trade titles — River Cottage Veg Every
Day!, Harry Potter Box Sets, Heston at Home.



FINANCIAL REVIEW



BASIS OF RESULTS IN PRESENTATION

« Following a change in the Company’s year end, prior period results were for
the 14 months ended 28 February 2011

« To improve comparability, all prior period numbers in this presentation are for
the year ended 28 February 2011 and are unaudited

« Adjusted numbers exclude highlighted items

« Continuing numbers exclude the results of Bloomsbury Verlag, which was sold
on 28 February 2012

« Underlying numbers are Continuing, but also exclude the results of Continuum
International Publishing Ltd, which was acquired on 11 July 2011



FINANCIAL HIGHLIGHTS

£m 2011/12 2010/11 Change %
Revenue

Total 103.2 92.6 +12%

Continuing 97.4 83.3 +17%
Continuing adjusted pre-tax profit 12.1 7.9 +53%
Continuing adjusted basic EPS (pence) 13.6p 10.0p +36%
Highlighted items — Continuing 3.6 2.6 +40%
Net cash 12.6 36.9 -66%
Dividend per share (pence) 5.20p 4.72p +10%




REVENUE GROWTH
£m
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CONTINUING TURNOVER

BY PUBLISHING DIVISION

2011/12

m Adult

m Children's

Academic &
Professional

® Information

2010/11

2011/12 2010/11 % Change: = % Change:

£m £m  Continuing Underlying

Adult 45.1 43.1 +5% +1%
Children’s & Educational 25.6 23.3 +10% +10%
Academic & Professional 23.1 14.3 +61% +22%
Information 3.6 2.6 +40% +40%
Total Continuing turnover 97.4 83.3 +17% +8%

9



CONTINUING TURNOVER

BY REVENUE TYPE

2011/12

2010/11

m Print
= Digital
Rights &
Services
2011/12 2010/11 % Change: % Change:
£m £m  Continuing Underlying
Print 78.9 74.4 +6% -3%
Digital 5.9 2.2 +170% +168%
Rights & Services * 12.6 6.7 +89% +83%
Total Continuing turnover 97.4 83.3 +17% +8%

*See slide 12
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EBOOK SALES
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Ebooks are 6% of Group continuing Ebooks sales are up 159%
sales by value (2011: 3%) year on year to £5.7m
— 23%in US
— 3% in UK

— 9% of Adult continuing sales
(2011: 4%)
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RIGHTS & SERVICES REVENUE

£m 2011/12 2010/11 Increase
Copyright licences 6.3 3.6 +75%
Trademark licences 1.2 -

Management contracts 3.4 2.1 +62%
Publishing services income 1.4 0.8 +75%
Advertising 0.3 0.2 +50%
Total Continuing 12.6 6.7 +89%
Discontinued — Bloomsbury Verlag 0.5 0.5 0%
Total 13.1 7.2 +82%

£5.0m of the 2011/12 continuing revenue is online (2010/11: £0.8m)
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ADJUSTED OPERATING PROFIT GROWTH
£m

.1

3.6 2.7 12
0.8

(2.2)
]

2011 Acquisitions Underlying BV 2012 BV 2012

growth Germany Germany continuing
reduction loss
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CONTINUING ADJUSTED OPERATING PROFIT

BY PUBLISHING DIVISION

2011/12 2010/11 % Change: % Change:

£m £m Continuing Underlying

Adult 4.8 3.8 +26% +26%
Children’s & Educational 2.3 1.4 +59% +59%
Academic & Professional 4.1 1.2 +242% +173%
Information 0.9 1.2 -26% -26%
Continuing adjusted operating profit 12.1 7.6 +59% +48%
Continuing Adjusted Operating 2011/12 2010/11
profit margin % %
Adult 11
Children’s & Educational 9
Academic & Professional 18
Information 24 45
Total 12 9
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GROSS MARGIN CHARGES — CONTINUING

£m 2011/12 2010/11
Royalties 11.1 10.4
Advances 4.4 2.7
Author costs 15.6 13.1
% Revenues 16.0% 15.7%
Stock 2.1 2.4
% Revenues 2.2% 2.0%
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DISCONTINUED OPERATION —

£m
Cash consideration (received March 2012) 2.1
Net assets sold (3.8)
Foreign exchange recycled to income statement 1.0
Costs of disposal (0.3)
Loss on disposal (1.0)
Operating loss for year ended 29 February 2012 (2.6)

Strategic partnership with Bonnier AB:
« Option over German language rights to Bloomsbury Trade titles
- Trademark licence for Bloomsbury names in Germany
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HIGHLIGHTED ITEMS

£m Charge
Costs of acquisition — Continuum 0.2
Restructuring costs — One Global Bloomsbury/Continuum 1.3
New Group headquarters 0.4
Costs of aborted acquisition 0.1
Intangible amortisation 1.6
Total Continuing 3.6
Discontinued — Loss on disposal of Bloomsbury Verlag 1.0
Total 4.6

17



CONSOLIDATED BALANCE SHEET

£m 29 Feb 2012 28 Feb 2011 Change %
Intangible assets 52.8 37.2 +42%
Other non-current assets 5.4 2.6 +110%
Inventories 20.2 18.3 +10%
Receivables 55.4 48.7 +14%
Net cash 12.6 36.9 -66%
Total liabilities (37.2) (31.9) +17%
Equity *109.2 111.8 -2%

* Includes the effect of purchase of £2.0m of shares for the Employee Benefit Trust, dividends of £3.7m and highlighted items of £4.6m
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RECEIVABLES

£m 29 Feb 2012 28 Feb 2011  Change
Trade receivables” 28.2 27.9 +0.3
Sales returns provision 4.7 6.5 -1.8
% Revenues 4% 7%

Net trade receivables 23.5 21.4 2.1
Advances 20.9 21.8 -0.9
Other receivables 11.0 5.5 5.5
Total 55.4 48.7 6.7

* Net of bad debt provision
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INVESTMENT IN FUTURE YEARS’ TITLES

® Number of titles under contract

m Future cash commitment
£21.7m

£21.5m

® Total Investment in future titles
including cash already paid out

2,493

29 Feb 2012 28 Feb 2011

Average total investment per title 2012: £8.7k (2011: £18.6Kk)
20



CASH FLOW

12 months 14 months

to 29 Feb to 28 Feb

£m 2012 2011
EBITDA 10.0 5.8
Working capital (4.2) 4.4
Share based payments 0.3 0.8
Taxes paid (1.1) (2.8)
Operating cash flow 5.0 8.2
Capital Expenditure (4.1) (2.0)
Buy back of own shares for EBT (2.0) -
Acquisitions (19.7) (1.1)
Dividends (3.7) (3.3)
Other changes 0.2 0.2
Movement in cash (24.3) 2.0
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DIVIDEND GROWTH

2011/12 Dividend yield 4.8%*

0.28 5:20

4.72

Pence per share

Year ended Yearended Yearended Yearended Yearended 2 monthsto Year ended
31 Dec 06 31 Dec 07 31 Dec 08 31 Dec 09 31 Dec 10 28 Feb 11 29 Feb 12

* Assumes share price of 104p

22



STRATEGY



STRATEGY L&

Maximise digital § Grow Rights
opportunities & Services
income

Develop global
publishing —
India

Grow Academic
& Professional
revenues and

profits
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GROW ACADEMIC & PROFESSIONAL
REVENUES AND PROFITS

Revenue (£m) Operating Profit (£m)

Year ended Year ended Year ended Year ended Year ended Yearended Yearended Year ended
31 Dec08 28Feb10 28 Feb 11 29 Feb 12 31 Dec08 28Feb 10 28 Feb 11 29 Feb 12

« Must-have content, more predictable revenue streams, less reliant on retail
environment

« Higher margins — no advances

« More digital opportunities

« More global — particularly Asia

« QOrganic growth, further small acquisition opportunities, process cost savings
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DEVELOP GLOBAL PUBLISHING — INDIA

Our business » Indian business being established — MD, FD, offices in place
in India - Building on existing sales base

« £0.5m P&L investment 2012/13
* £0.1m capex investment 2012/13

Financials

» Fastest growing English language market

« Growing university educated middle class — 2012 ¢.300m
» Fast technology adopters

« Expanding retail sector

* Amazon launch imminent
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MAXIMISE DIGITAL OPPORTUNITIES

« US ebook market continuing to grow
« Rest of World ebook market growing ever more rapidly
« (Catalogue largely digital, but still some rights to be cleared

« Bloomsbury Reader increases e-catalogue by 500 titles already — Group
ebooks now 8,000 titles

 Digital and online revenues 2011/12 Continuing £10.9m at high margin
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THE TRADE SUPPLY CHAIN

The print supply chain

Editorial Sales Print Physical Retailer Contribution
& Design & Marketing Distribution
--__
Agent Labour Labour Labour Rent
Author Overhead Advertising Capital Storage Staff
Overhead IT Freight Logisitcs
Materials Customer
Service
The ebook supply chain
Editorial & Conversion to _—
Design* digital and storage VAT Contribution
EID D XD D XD T T N M
Agent Sales & Retailer
Marketing

Author

* The cost depends on absorption of costs by printed book.
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DIGITAL PUBLISHING CASE STUDY:

THE TWITTER DIARIES

 Initially issued as ebook only
» Global English rights

« From receipt of draft book to
publication eight weeks

» Social networking marketing

» Massive Twitter support from Piers
Morgan and Lord Sugar

Geaorgic Thompsa

umummdﬁ

The
Twitter
Dlarles

.1 Friandship, 140 Char
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__I|_| .
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T LE R 1 4
hnd[e edltmm

“This book is outrageously defamatory,
scandalously exaggerated, disturbingly
sensationalised, yet also hideously,
addictively entertaining. I don't know
whether to consult my lawyer, or my
shrink.” Piers Morgan
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DIGITAL PROJECTS
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Catalogue
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What's New
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&t dolore ua &t dolore magna skqua
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DIGITAL PROJECTS
DRAMA oo |

Home Plays Playwrights & Practitioners Genres Periods Context & Criticism

Discover

Theatre Craft ADOUL | Subscriber Sanvices | Halp

Character Grid

Read
Study
Perform

1000+ plays 300+ theatre titles

Stay connected with Drama Online Mead a monologue for an audition?
Register for our Moy Have a specific cast size in mind?

Reactions to Drama Online: Latest News
A groundbroaking digital resource with Available for the first time digitally, the
bespoke features taflored fo the needs of complete works of Bertolt Brecht. More...

students and researchers. Drama Onling

blazes the trall for a new era of digftal Now incledes hundreds of production stills

theatre publishing.’ from the Douglas Jaffery Collection. Maore...

Dr Chris Megson, Royal Holloway, University
of London Morea...

View playwright 5
in conversation
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DIGITAL PROJECTS

Sagi i Creals your pansonal sccoun]

Bloomsbury Professional

All Content

Commentary

ave Cikez Ema Share Tex Siow iA
Search wihin bosk B3 Manual of Acecounting - Finaneial instruments: 2012
Author: Giobal Accounting Consufting Services. PricewaternouseCoopers LLP
|=] Contents
ISBN: 978 1 84756 905 6 Publisher: Bloomsbury Professional
Manual of Accounting - Financial BUY & PRINT COPY » Copyright 2011 PricewaterhouseCoopars
instraments: 2012 Publication Data: 2011 Law As Stated At 1 October 2011
Pratacs
F d . .
ot Manual of Accounting - Financial instruments: 2012
S Accouniing for Enancial instramants is one of e most Compléx and laxng
Summary of noteworthy changes Manual of

between the 2012 and 2011 versions
Chapler 1) Dveriew

[+ Chiapier 3+ introduction

[+] Chapier 3 Objectves and scope af
A5 32, IAS X6 and FRS T

[+] Chapdes 4: Mature and charactensiics
of fnancisl natruments

[+] Chapter & Embedded derrvalres n
hoat contracts

[+] Chapier & Classification of financial
Instrumenis

[+]Chapter 7. Francel labaties. and
equity

[+] Chaples & Récognben and
daraccgnition

[+] Chapler & Measuremeni al francal
asseis and kabites

[+ ] Chapler 10: Hedge sccouning

[#] Chapter 17: Fresentaton and
dmciosare

[+] Chapier 12- FAS &, Financial
usbryments”

accounting

argad in accouning today that needs 10 De underslodd by all praclicing
accountants. The International Financial Reponting Standards thal govem this
area of accounting (IA5 32, 145 39 IFRS T and IFRS 9) are oflen difficull o
undersiand and 1o inlerprel. PwC's Manual of sccouwnling — Financial
ingtrumanis 2012 is a thoroughly comprehensive, deanly explained and
infarmalrod guide to hese slandards. Il containg practical worked axamples
and exfracts from company tnancial statements thal nelp 1o ilustrale the
gxplanations

K.y updates from the previous editfon include

« Updated guigance 1o reflect tha revised version ol IFRS 8
Financial instrumanis " issusd in MovemBar 2010

« |AS8 ameandmant io IFRS 7. Financial instrumants: Prazantation’,
on derecognition

= Annual improvements 2010

# IFRIC agenda decisions

» MNew aadracts ana examplas

This book draws on the combined erperise and erperence of inancial
instrumeni specialisis in PwC's Global Accounting Consulting Sendices team It
will be of parficular interest lo preparars and users of IFRE fnancial stalemenis
and others whao require a detailed knowladge of inancial instruments
accounting. Analysts, academics and students will also Bnd it a valuable
referance ool
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DIGITAL PROJECTS
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DIGITAL PROJECTS

The full 2012 Reeds Aberdeen Asset

Vasrnbiad % an igamion aad Sadeny

Management Digital Almanac is now T

[ RTE T R Yoy, ooy wp—

available

Thiras
B Thamey

‘ REGISTRATION: Existing Customers | New Customars

Your current varsion ceased 1o be accessible after tha ond of 31t
December 2011 and we urge you o renew your subscription and updaia
YOUr BlMAanac varson now 1o continus 1o hinve BCCESS 1o this MOoSL currant
dais as well 85 the [alesd features (see balow).

Thire &ne two Ways you Can nenew your subscription

1. Baty thae Digital Almanac on itk own for a spacial pre-Boat Show
calebratory price of £35 (normal price £40), representing a 12.5% saving

[Bhes Bnn

HarypIan

2, Buy the print 2012 Reads Nautical Almanac. This will also grant you
FREE access o the Digits Almansc untll the end of 2012

i you update your curren digital almanac to this latest version and have
already bought 8 2012 copy, you can just enter your scoount detalts siraight
In the login box (using the email sddress that you used 1o register and buy
the Almanac).

if you have urgent querias regarding upgrading your dighal aimanac pleass
rafr 1o the contact page.




DIGITAL PROJECTS

. L] .
Writer Sé%f C1SCS -
Remember Me [E]  » Forgotten Password  » Register

THE INSIDER GUIDE TO THE MEDIA

Q
N

The best industry advice for writers and artists as well as writing services
for every stage of your writing journey

MAKE SURE YOUR SUBMISSION

We have grouped together four key stages that a writer goes through. Select the stage you are at & see how we can help. S T A N D S O U T
I S i Q»f"t =
Stage ; Stage Stage Stage 197 UK based - A typical Literary
Startlng out Literary Agents are Agent can receive
Do you need a professional opinion on listed mf Writers’ & up to 4,000
your book idea? Artists’ Yearbook submissions a year
B9 o Book idea service ; 5 JOIN DUR MANUSCRIPT SUBMISSION MASTERCLASSES
Transforming into | Developing your Emerging and Promoting and
a writar talent and selling your publishing
Or do you need help with your 1st draft growing as a stories
writer

1st draft review | Mumsnet competition

ﬂ You've started to write and are '/@

One lucky winner has won a FREE How
Strong is Your Book Idea? service.

learning your craft. Are you eager to

know more? Click here for the results.

Get advice |

o 2 Enims ; Writers & Artists
Writers' & Artists’' Yearbook Latest Blog Posts Recent Q&As Writers. Arfists

On Twitter

The Loneliness of the Long- Past Tension uloveny one of them is me! :) go read it! "RT
Distance Writer #3 | must have been looking out @Writers_Artists: Check out the winning entries
by: 1an Phillips | 22/03/2012 of the window during school to our recent flash competition:

that that day because my hazy ml.clcrrgn{??apagmfl‘ e
“ This blog has been brought recollection of .. read more stz :

#rsrmnn har Caranhina MAarnaan L o B P B e L T ' . '




GROW RIGHTS & SERVICES INCOME

« Excellent 88% continuing growth in revenue for 2011/12 year
on year to £12.6m

« Further opportunities for high margin growth

« Bloomsbury Information team being strengthened to target
more management service contracts, including in US

« Encouraging entrepreneurial creativity in Bloomsbury
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DIVISIONAL PERFORMANCE



ACADEMIC & PROFESSIONAL DIVISION

Unique author and society proposition
— academic, professional and trade under one roof

Financial
results

Acquisitions

Online
revenues

Now delivering 24% of Group sales v 17% last year

Total continuing turnover up 61% to £23.1m. Underlying turnover
up 22%. Underlying US turnover up 5%

Continuing adjusted operating profit up by £2.9m to £4.1m

Continuum International Publishing in July 2011. Profit contribution
on schedule

Fairchild Books in April 2012

Significant digital projects — Drama Online, PwC Manual of
Accounting, Berg Fashion Library, Bloomsbury Professional
Online Tax & Law

Strategic relationship with Practical Law Company
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ACADEMIC & PROFESSIONAL DIVISION

« Fairchild, acquired from Condé Nast, delivers:
— earnings enhancement”
— market leading position in fashion studies and interior design
— world class textbook list with around 80% of sales from backlist
— growth in American College sales

« Cash consideration $6.1m payable in three equal annual instalments
(net of $0.4m working capital adjustment)

* this should not be interpreted as meaning that earnings in the current year will necessarily be higher than in the previous period
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ADULT DIVISION

« Well established high quality editorial team

» Global rights

 Australian and Indian marketing advantage

« High Street offset by digital sales growth

 Digital marketing enhances reach and improves cost effectiveness
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ADULT TITLES

* THE PRIVATE DIARY
A VICTUREAN EADY

KATE SEMMERSCALE

EWAITING
-SUNRI

n Soo
¥

WILLIAM BOYD
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CHILDREN’'S & EDUCATIONAL DIVISION

« Children’s market robust
 Exploiting potential in the US to grow
* New Global MD and Publishing Directors in the UK and US

« Much improved children’s frontlist across all divisions and a strong frontlist
pipeline going forward

 Investment in illustrated publishing — five new UK staff
« Launched Bloomsbury Activity Books imprint
« Success of The Pirates! In an Adventure with Scientists film tie-in
« Harry Potter
— lllustrated editions being published annually from 2013
— Pottermore.com income from October 2012
— Hogwarts Library, three book box set publishing October 2012
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CHILDREN’S TITLES

GIDEON DEFOE

MARK

WALDEN
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CHILDREN’S TITLES
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BLOOMSBURY INFORMATION

£3.6m sales

m Management
Contracts

4% ot Group sales

m Book sales

« Generated £0.9m, 7% of Group continuing adjusted operating profit

« Business development unit, established during 2011/12, performing well with
several deals completed and under negotiation

« 2012/13 — building publishing services revenues with increased resource

45



OUTLOOK

« (Continuing industry change — growth of internet retailing, ebooks
 Integration and consolidation of recent acquisitions

 India first year

« Further growth in Asia Pacific

« Strong publishing programme for 2012

« Trading in line with management’s expectations

46



APPENDIX



APPENDIX
SUMMARY INCOME STATEMENT

£m 2011/12 2010/11
Total revenue 103.2 92.6
Adjusted operating profit 9.4 7.2
Adjusted operating profit margin 9.1% 7.8%
Adjusted pre-tax profit 9.4 7.5
Tax 1.4 1.8
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APPENDIX
SUMMARY CONTINUING INCOME STATEMENT

£m 2011/12 2010/11%*
Revenue 97.4 83.3
Gross profit 55.2 43.4
Gross profit % 56.7% 52.1%
Marketing and distribution costs (14.2) (13.8)
Marketing and distribution costs % 14.5% 16.5%
Adjusted administrative expenses (29.0) (22.0)
Adjusted administrative expenses % 29.8% 26.4%
Adjusted operating profit 12.1 7.6
Adjusted operating profit margin 12.4% 9.2%
Net finance income 0.0 0.3
Adjusted pre-tax profit 12.1 7.9
Tax (1.4) (1.2)

* Restated: £2.5m of cost of sales and £1.0m of marketing costs have been reclassified into administrative expenses. See note 2(b) (ii) in the
statutory accounts.

49



APPENDIX
CONTINUING ADJUSTED SEGMENTAL

1

ANALYSIS, BY PUBLISHING DIVISION

2 O 1 1/ 1 2 Children's & Academic &

£000 Adult Educational Professional Information Total

Print sales 37,067 82% 23,024 90% 18,528 80% 259 7% 78,878  81%
Digital sales 4,241 9% 1,143 4% 462 2% 26 1% 5,872 6%
Rights & Services 3,804 8% 1,424 6% 4,063 18% 3,358  92% 12,649 13%
Total revenue 45112 100% 25,591 100% 23,053 100% 3,643 100% 97,399 100%
% of total 46% 26% 24% 4% 100%

UK 29,165 65% 15,772 62% 18,658 81% 3,643 100% 67,238 69%
us 12,086 27% 7,558 30% 4,205 18% 0 0% 23,849  24%
Australia 3,861 9% 2,261 9% 190 1% 0 0% 6,312 6%
Total revenue 45,112 100% 25,591 100% 23,053 100% 3,643 100% 97,399 100%
Gross margin 23,192 12,459 16,803 2,744 55,198

Gross margin % 51% 49% 73% 75% 57%
Marketing and distribution (6,583) (4,104) (3,401) (69) (14,157)
Contribution 16,609 8,355 13,402 2,675 41,041
Administrative expenses (11,845) (6,073) (9,250) (1,816) (28,984)
Operating profit 4,764 2,282 4,152 859 12,057
Operating profit % 11% 9% 18% 24% 12%

% of total 40% 19% 34% 7% 100%
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