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B L OOMS B URY

Bloomsbury Publishing Plc is an independent

publisher listed on the London Stock Exchange with
publishing ofhices in London, New York, New Delhi

and Sydney. Over its 25 year history, Bloomsbury has
built a reputation for publishing works of excellence and
originality. Bloomsbury has a valuable portfolio of content
and rights based intellectual property assets.
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HIGHLIGHTS

“We have enjoyed an extremely successful year, with strong performances across the Group.

2011/12 has been a transformational year for the Group as we continue to see the benefit of our One
Global Bloomsbury strategy. The acquisition of Continuum has significantly enhanced our academic
business as we continue to focus on robust renewable revenue streams. This area will be a key driver of
future growth. We have built a uniquely balanced business between trade and academic publishing.

There is also a fundamental shift happening from print to digital and from the high street to the
internet. The decision to digitise our backlist several years ago continues to reap benefits and as a result
we have seen significant ebook sales, up 159% year on year.

The business has exciting opportunities for 2012 and beyond as our positioning, platform and industry
insights coupled with our strong titles in the UK and US put us in a very healthy position for this dynamic
market place. At a time when the traditional books industry is undergoing a revolution, we have built a
robust and balanced business with more predictable income streams. Added to this, our highly innovative
and entrepreneurial team, strong balance sheet and focused global strategy mean that we can continue to
evolve and prosper in this market place.”

Nigel Newton Chief Executive

Financial Highlights Operating Highlights
The highlights for the year ended 29 February 2012 include: A transformational year
* Total turnover® up 11.5% to £103.2million (20117:£926 % Acquisition of leading academic publisher Continuum

million) for net £19.2 million
* Total continuing turnover up 16.9% to £97.4 million * Strong development of intellectual property —
(2011* £83.3 million) Continuing Rights & Services revenue up 88% to £12.6
* Continuing pre-tax profit before highlighted items*™ up million (2011* £6.7 million) demonstrating quality of
53% to £12.1 million (2011* £7.9 million) content, includes partnership with IZA in Germany
* Pre-tax profit before highlighted items* up 25.2% to * Sale of loss-making German subsidiary for €2.6 million
£9.4 million (2011* £7.5 million)
* Pre-tax profit up 13.6% to £4.8 million (2011* £4.2 Development of Academic & Professional business
million) * Now generates 24% of Continuing Group sales
* Total dividend increased by 10.2% to 5.2 pence per (2011%17%)
share (year to 31 December 2010: 4.72 pence per share) % Acquisitions of Continuum July 2011 and Fairchild Books
* Continuing basic earnings per share, before highlighted April 2012
items™ up 36% to 13.63 pence (2011* 10.03 pence) * Awarded Supplier of the Year by the British and Irish
* Continuing basic earnings per share up 75% to 9.80 Association of Law Librarians
pence (2011*5.59 pence) * The Churchill Archive and Drama Online — two major

digital publishing initiatives to be launched later this year

Well placed to benefit from growth of digital sales

* Huge ebook growth with sales increasing by 159% to
£5.7 million (2011* £2.2 million)

* Adiversified portfolio of best sellers across the Group

* The audited statutory results last year were for the fourteen months ended 28 February 2011, following a change in the Company's year-end. All 2011 results referenced
here are pro forma unaudited results for the year endled 28 February 2011 and are provided to show a more meaningful comparison of business performance.

** Highlighted items comprise amortisation of intangible assets, acquisition costs, restructuring, relocation costs and the loss on disposal of Bloomsbury Verlag.

# Total turnover is turnover for the entire Group i.e. continuing and discontinued operations together.
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CHAIRMAN’S STATEMENT

“Even in a steady state economy,
challenges and innovation are

key to survival. When the macro-
economic, political and technological
environments all change so fast —and
at the same time — a business must
move with equal speed and steady
nerves in the service of its customers,
its shareholders, its employees, and
the societies within which it operates.”

Jeremy Wilson Chairman

his Chairman’s Statement marks the end
of another year of growth at Bloomsbury.
The company operates in a rapidly evolving
environment. The business of publishers
is the communication of culture in its broadest sense
sowhen cultures change, good publishers thrive.
Bloomsbury continues to ready itself for the new order
now becoming visible.

At the global level, the developed but indebted economic
blocs of the world are sharing their authority and influence
with emerging cash-rich regions. The new global Growth Axis
which reaches from Asia to South America and includes India,
Africa and the Gulf has a GDP growth rate three times that of
Europe and the United States of America and itis home to
85% of the world's population. Throughout the history of
man such shiftsin the planet’s power profile have given rise to
tension and crisis. It is no different today and the process has
barely begun. At the same time, a technological revolution is
spanning the globe with indiscriminate speed. Bloomsbury's
future is touched by it all.

Even in a steady state economy, challenges and innovation
are key to survival. When the macro-economic, political and
technological environments all change so fast - and at the
same time - a business must move with equal speed and
steady nerves in the service of its customers, its shareholders,
its employees, and the societies within which it operates.

The Chief Executive's Report gives a detailed impression
of how Bloomsbury is moving to take full advantage of the
opportunity which this change offers. It is doing it through
the acquisition of companies which have the potential for
technological versatility and are known for the specialisms

of their authors, particularly in its academic and professional
business. It has expanded its business further in countries
along the Growth Axis. It has focused on the stabilisation and
diversification of its revenue streams. It is profitably sharing
its expertise, experience and ethos with partners around the
world who value the power and integrity of Bloomsbury. It
has done it by keeping ahead of the digital wave breaking
over business models across industry and commerce around
the world. And, through the entrepreneurialism which is
part of the DNA of the company and of its Founder and Chief
Executive, it is developing new business lines.

All these developments are interlinked. The success of one
contributes to the success of the other.

It is worth a few more words here on the development of the
new and transformational digital delivery channel. That
channelis now so broad and deep that it has had a
fundamental —and profitable —impact on the balance of sales
across the company and on the shape of the company. There
will be more to come. It isa common misconception that the
e-reader is the central pillar of the digital channel. It is not. It is
one of the vehicles. The digital revolution is a phenomenon so
fundamental it is changing the workflows, platforms and
buying behaviours of all stakeholders in industry across the
planet from the buyer to the supplier, from the customer to
the shareholder. Old business models are dying; new ones are
being developed. In some cases the latter have alreadly
become so powerful they threaten the existence of free
market competition (with the longer term implications on
ethical behaviour central to all democratic societies).
Bloomsbury will play its part in ensuring that the industry's
integrity is not called into question. And it is, with the

support and commitment of its stakeholder community,
changing its business model to reflect the new dynamics of
the publishing industry.

As these changes happen across the company, they call on

all the resources of a fit and agile corporate enterprise. That
demands a sense of common purpose and direction. To help
achieve that the company has moved its businesses from sites
around the country and from its birth place in Soho Square to
asingle site in Bedford Square. It has re-organised its business
lines. And it continues to hire new talent and to develop those
who work within the company.

None of this will happen without leadership. The Board of
Bloomsbury is substantially a new one. In this new mix it

has the benefit of skills well suited to steer and support the
transformation now being executed by the Founder and
Chief Executive and his team. Debate within the Non-Executive
Committees, Executive Committee and Board is robust and
constructive. It does not deliver all the answers. But it helps
drive the company to take steps which, whilst many will work
and some may not, keeps alive the determination to stay
ahead of the breaking wave.
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CHAIRMAN'’S STATEMENT

It also helps inform another critical dynamic in times like this — Slgi/l.f ofc/wnge
the evolution of new skills in the company. The need for a new

vision and the opportunity that presents is clear to those at the
top. And the new and rapidly developing digital architecture
is exciting, motivating and inspiring new generations making
their way up. But it is not always easy for those between the
two to understand how to make the change happen. And

that community is as central to success as the other two.

\'L-J\Fh.a-#hﬁ.r]_ :r.

Bloomsbury, from top to bottom, comprises people striving, Th e

Twitter

with increasing success, to meet these challenges.

In this regard, the Remuneration Committee has had its Di a l'l es
work cut out this year. The subject is topical anyway. But, in e AT
adhering to the basic principle that remuneration must be [

tied to performance, in recognising shareholder concern last { .

year that this principle had been observed, and, above all, et i
in seeking appropriate reward for change on this scale, the —
Remuneration Committee went back to basics. You will see
further comment in the Chief Executive's Review and in the
Directors’ Remuneration Report, but, in summary, recognition Digital - Ebooks are substituting for traditional print. The Twitter

has been gi\/en to those who ha\/el by their actions, brought Diaries is an example of a Bloomsbury book published just as an ebook.
about the vital short and long term changes - the cost of Bloomsbury has produced ebooks since 2005

some of them in the Highlighted items in the accounts - which
position Bloomsbury for the future whilst building the value
and returns for all those who have invested in the company,
financially or otherwise. The adjustment process is not over yet,
however, and the Remuneration Committee will be looking
further to support the Board and the company in the review of
parameters which reflect properly the need to reward success
and not failure.

Finally, at the heart of the company's success are the authors
whose work, subject matter, loyalty and commitment serve so
well the readers for whom they write. It is Bloomsbury's role
to connect the two for the benefit of both. In times of such
significant change in the environment in which it operates, the ~ One Global Bloomsbury - The organisation has undergone a
company must adapt and develop to ensure that it provides transformational restructuring

for the needs of those communities.

And that comes down to its people. The team at Bloomsbury
iscommitted, professional, expert and experienced. Upon
each of those making up that team rests the success of the
authors, readers, shareholders, retailers, suppliers and all other
stakeholders who take advantage of Bloomsbury's publishing
services. On behalf of the Board and all those stakeholders
Iwould like to take this opportunity in the Chairman's
Statement to convey our sincere thanks and appreciation

to them for their dedication, hard work and unremitting
endeavour in a year of so much change outside and within this
remarkable company.

Jeremy Wilson ) ) Bringing 300 colleagues together in the new head office improves
Independent Non-Executive Chairman efficiency, encourages strong processes and supports the focus on
15 June 2012 accelerating innovation
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THE TRUE STORY OF
THE D-DAY SPIES

he Group has had a successful year with total

profit before tax and highlighted items of

£9.4 million, up 25% on the year ended

28 February 2011 of £7.5 million (fourteen
months ended 28 February 2011: £7.7 million). Profit before
tax was £4.8 million, up 14% on the year ended 28 February
2011 of £4.2 million (fourteen months ended 28 February
2011: £4.2 million)

The results of our German subsidiary, Bloomsbury Verlag
GmbH, which we contracted to sell on 28 February 2012,
have been treated as discontinued in our accounts.
Continuing profit before tax and highlighted items was
£12.1 million, up 53% on the year ended 28 February 2011
of £7.9 million (fourteen months ended 28 February 2011:
£8.3 million). Continuing profit before tax was £8.5 million,
up 60% on the year ended 28 February 2011 of £5.3 million
(fourteen months ended 28 February 2011: £5.5 million).

We have enjoyed a dynamic year of innovation and
acquisitions. Our acquisition of Continuum International
Publishing Group (“Continuum™) in July 2011 for a net
cash outflow of £19.2 million significantly enhanced our
academic publishing business, giving us momentum in
the US, the largest academic publishing market in the
world, and scale throughout the world, particularly in
Asia. This represented a major step forward in our core
strategic objective to increase the proportion of academic
and professional publishing revenues within the business.
During the course of the year we have also acquired

a number of other smaller lists including the National
Archives Publishing programme backlist and the Absolute
Press cookery list. In October 2011 we announced the
licensing of the Wisden brand in India and legal content
online with Practical Law Company. In line with our
strategy of focusing on publishing books worldwide in the
English language, we announced the formation of a new
publishing business in India which is due to begin trading
in June 2012. On 28 February 2012 we contracted to sell
our loss-making German subsidiary and simultaneously
announced a strategic partnership for the licensing of our
brands in Germany and an option to the sale of German
language rights to our UK trade publications. Since the year
end we have acquired Fairchild Books, a US based fashion
publisher for US$6.1 million, further strengthening our US
and international academic business.

OVERVIEW
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COMPANY INFORMATION
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CHIEF EXECUTIVE’S REVIEW

Worldwide Trade Ebooks
Best Sellers 2011/2

1. My Horizontal Life
by Chelsea Handler

2. Kitchen Confidential
by Anthony Bourdain

3. Salvage the Bones
by Jesmyn Ward

4. Chain Reaction
by Simone Elkeles

5. Waiting for Sunrise
by William Boyd

6. The Finkler Question

by Howard Jacobson

7. Rules of Attraction
by Simone Elkeles

Worldwide Trade (All books)
Best Sellers 2011/2

1. River Cottage Veg

Every Day!
by Hugh Fearnley-Whittingstall

2. Harry Potter box sets
by J.K. Rowling

3. Heston at Home
by Heston Blumenthal

4. My Horizontal Life
by Chelsea Handler

5. Pigeon English

by Stephen Kelman

6. The Finkler Question

by Howard Jacobson

7. Wisden Cricketers

Almanack 2011
by Scyld Berry

Bloomsbury Publishing Plc Annual Report and Accounts 2012



Our publishing services contracts this year included a
partnership with Forschungsinstitut zur Zukunft der Arbeit
(1ZA) in Germany which will generate £4.3m of revenue
over five years. We continue to embrace online initiatives,
which enable our content to reach wider communities. This
year we announced Drama Online, Irish Law & Tax, UK Tax
Online, Reed's Nautical Online, the Bloomsbury Reader,
Wisden Extra online magazine and the Churchill Archive
Online.

There has been an acceleration of technological change
inour industry and it is clear that, while print has a long
and secure future, many readers have opted for digital
formats for reasons of convenience, storage and retrieval,
searchability, portability and cost. Our preparations over
the last five years have allowed us to respond rapidly to the
hugely increased demand for ebooks and for aggregated
information for libraries. There will be further changes
but our core assets of intellectual property, protected by
copyright, allow us to maintain and build sales through
whatever new media develop. We are confident that any
downturnin the traditional High Street market will be
compensated if notincreased by new routes to market.

Ebook sales were £5.7 million, up by £3.5 million, 159%
compared to the year ended 28 February 2011. They now
represent 6% of continuing sales (year ended 28 February
2011:3%). In the US, ebook sales were 23% of continuing
sales compared to the UK where they were 3% of
continuing sales. We anticipate most markets will reach the
US level of ebook sales in the near to medium term future.

Financial results

Following a change in the Company's year end, prior
period audited statutory results were for the 14 months
ended 28 February 2011. However, to provide a more
meaningful year on year comparison of business

performance, we are also disclosing unaudited numbers
for the year ended 28 February 2011. During the year we
have completed on a number of earnings enhancing
acquisitions, the most significant of which is that of
Continuum. Underlying numbers disclosed below are
Continuing numbers, which also exclude the results

of Continuum. The disposal of Bloomsbury Verlag, the
acquisition of Continuum and various other strategic
initiatives have resulted in a numbers of costs which have
been highlighted separately in these accounts. Adjusted
numbers below exclude these highlighted items. Group
financial results are summarised in the table below.

Continuing print sales were up by 6% year on year to
£78.9 million and continuing digital sales (which comprise
ebook and digital subscription sales) were up 170% year
on year to £5.9 million. Continuing Rights & Services
revenue increased by £5.9 million year on year to £12.6
million largely due to increased licensing and rights activity
demonstrating the value inherent in our content. Almost
half of thisincome related to digital products. It included
£1.5 million received for the brand licensing and rights
agreements which were signed on 28 February 2012 with
Bonnier ABin Germany.

The continuing operating profit margin before highlighted
items increased from 9.1% to 12.4% year on year (fourteen
months ended 28 February 2011: 8.5%), partly due to the
increased proportion of higher margin Rights & Services
income.

The Academic & Professional division grew the most
year on year with a £2.9 million increase in continuing
adjusted operating profit, due to both the acquisition
of Continuum and a significant increase in income from
content licensing deals.

Unaudited 14 months

Year ended  VYear ended ended

29.2.12 28211 % increase 28211

£m £m year on year £m

Adjusted profit before tax 9.4 7.5 25% 7.7
Adjusted continuing profit before tax 121 7.9 53% 83
Profit before tax 4.8 42 14% 42
Continuing turnover 97.4 83.3 17% 93.1
Underlying turnover! 90.3 833 8% 93.1
Total turnover? 103.2 92.6 12% 103.4

1 Underlying turnover is continuing turnover for the Group excluding Continuum.

2 Total turnover is turnover for the entire Group, i.e. continuing and discontinued operations together.

OVERVIEW

FINANCIAL STATEMENTS GOVERNANCE BUSINESS REVIEW

COMPANY INFORMATION

Annual Report and Accounts 2012 Bloomsbury Publishing Plc



8
BUSINESS REVIEW

CHIEF EXECUTIVE’S REVIEW
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Continuum International Publishing Group was a transformational
acquisition made in July 2011 and is a cornerstone for the global
development of Bloomsbury's academic publishing business.

Highlighted items of £4.6 million include £1.6 million for the
recurring amortisation of intangible assets and £3.0 million

of non-recurring costs which have been invested in order for
the Group to achieve its strategic aims. These costs have been
highlighted to provide a fair representation of the underlying
results for the Group. They comprise £0.4 million for the
establishment of a Group head office to bring together our
many acquisitions, £0.3 million of acquisition costs, £1.3 million
of restructuring costs following the acquisition of Continuum
and for the elimination of duplicate roles following the
strategic global reorganisation of the Group and a £1.0 million
loss on the disposal of Bloomsbury Verlag, our subsidiary in
Germany.

Adjusted continuing basic earnings per share, which exclude
highlighted items, were up by 36% year on year to 13.63
pence (fourteen months ended 28 February 2011: 8.93 pence,
year ended 28 February 2011: 10.03 pence). Continuing basic
earnings per share for the year were 9.80 pence (fourteen
months ended 28 February 2011: 5.68 pence, year ended

28 February 2011:5.59 pence).

At 29 February 2012 the Group had net cash of £12.6 million
(28 February 2011: £36.9 million).

Divisional Review

Academic & Professional

Bloomsbury took the decision in 2008 to build a new academic
and professional business that was not reliant on the UK retail
sector and with a significant and growing proportion of
revenues from digital, subscription-based services. In the year
ended 29 February 2012 this division has grown substantially
through the integration of a number of high quality,
complementary acquisitions; substantial organic growth in
printand digital publishing and innovative licensing deals with
publishing partners.

The Academic & Professional division generated 24% of
Group continuing sales this year (year ended 28 February 2011:
17%) and 34% of Group adjusted continuing operating profit
(year ended 28 February 2011: 15%). The division's excellent
financial results are summarised below.

Unaudited 14 months

Year ended  VYear ended ended

29.2.12 28211 % increase 28211

£m £m  year onyear £m

Adjusted continuing operating profit 4.2 12 242% 1.7
Adjusted underlying operating profit 33 1.2 173% 1.7
Continuing turnover 231 14.3 61% 16.2
Underlying turnover' 17.5 14.3 22% 16.2

" Underlying turnover is continuing turnover for the Group excluding Continuum

Bloomsbury Publishing Plc Annual Report and Accounts 2012



Alarge part of the increase in underlying turnover was a
£2 3 million, 133% year on year rise in continuing Rights
& Services revenue to £4.1 million, largely as a result of
content licensing deals, which are reflected in the high
profit margin for the year.

We have built up a significant holding in humanities and
social sciences publishing, with a vibrant and growing

tax and law business. This comprises Methuen Drama,

Berg Publishers, Tottel Publishing (now Bloomsbury
Professional), Arden Shakespeare, Bristol Classical Press
and Continuum International. On 2 April 2012, Bloomsbury
announced it had purchased Fairchild Books, the market-
leading publisher of textbooks and educational resources
for students of fashion, merchandising, retailing and
interior design. The Fairchild list is highly complementary
to Bloomsbury's existing academic list in the Visual Arts,
which was bolstered by the acquisition of Berg Publishersin
2008, the launch of the award-winning Berg Fashion Library
www.bergfashionlibrary.com in 2010 and the acquisition
of a fashion photography archive in 2011 with more than
600,000 Images.

With this acquisition, Bloomsbury will enhance its US
presence and raise its profile through association with a
leading brand in a market niche where it is already well
established. Fairchild’s renown as a textbook publisher will
create synergies with complementary products published
under the Berg imprint that are aimed at more advanced
students and researchers, but are sold to the same
institutions. The combined businesses provide significant
opportunities for new digital initiatives and significant
growth in the burgeoning markets in Asia.

Our first digital subscription service, Berg Fashion Library,
which launched in September 2010, received five library
and scholarly awards in 2011 including the Dartmouth
Medal in 2011, the prize awarded by US librarians for the
best reference work of the year. When we purchased Berg
in 2008, we did so largely on the basis of growing its digital
resource in fashion studies. It has considerably exceeded
our budget this year for subscription revenue.

The Berg Fashion Library provides customers with a substantial
searchable database of images

The acquisition of the Fairchild Books list in April 2012 is highly
complementary to Bloomsbury's existing academic list in the Visual Arts

OVERVIEW
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The Churchill Archive and Drama Online are major digital projects that
leverage existing content and build communities.
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Bloomsbury Professional launched its first online services in
Irish Law and Tax, and UK Tax Online in June and October
2011. This has been a particularly exciting development
for Bloomsbury Professional, as we compete against much
larger entrenched companies in the market. With more
focused resources we have been able to turn this to our
advantage with UK Tax Online, with a direct-to-user pricing
model that severely undercuts competitors whilst offering
content packages that are much more suited to the high
street practitioner.

We were particularly pleased therefore to be awarded
Supplier of the Year by the British and Irish Association

of Law Librarians (BIALL). This is the first time BIALL has
awarded the prize to a book publisher. In autumn 2011
Bloomsbury Professional won a three year contract to
publish PricewaterhouseCooper’'s Manuals of Accounting
in printand online. These are the standard works of
regulatory commentary for company accountants and
finance directors worldwide.

We also concluded a large multi-year licensing deal

in August 2011 with Practical Law Company, who are
integrating some of our legal content into their corporate
software service.

Within the division, the integration of Continuum
International, purchased in July 2011, has been successfully
managed and its UK staff have moved into Bedford

Square in May 2012 as we have been fortunate to secure a
lease for two floors in the building next door to our Head
Office. The Continuum lists accounted for approximately
24% of the full financial year turnover of the Academic

& Professional division over the eight-month period

under Bloomsbury management and are performing to
expectations. Delivery of synergies is on track. Continuum
systems were robust and scalable and there have been
clear management benefits from this acquisition across the
division. A project to exploit intellectual property from this
backlist is underway, and product lines that have enjoyed
considerable success are being rolled out across the
division. Continuum lists will be rebranded as Bloomsbury
later this year.

Bloomsbury Academic & Professional division is embracing
digital publishing. We are collaborating with developers
and other publishers to add value to our existing content
by creating new platforms which build communities and
enhance revenues. The Churchill Archive http://www.
churchillarchive.com and Drama Online http://www.
dramaonlinelibrary.com are two major digital initiatives
being launched later this year. The sales campaign for
both has begun and the response from the marketplace is
encouraging.
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The Adult division generated 46% of Group continuing sales this year (year ended 28 February 2011: 52%). The division's

financial results are summarised below.

Unaudited 14 months

Year ended  Year ended ended

29.2.12 28211 % increase 28.2.11

£m £m year onyear £m

Adjusted continuing operating profit 4.8 3.8 26% 3.6
Adjusted underlying operating profit 4.8 3.8 26% 3.6
Continuing turnover 45.1 431 5% 48.0
Underlying turnover 43.6 431 1% 48.0

During the year our German subsidiary made losses of

£2.7 million, of which £1.9 million was within the Adult
division. Ebook sales in the division rose 169% year on year
to £4.2 million. This represents 9% of the division's total
continuing sales (year ended 28 February 2011: 4%). In the
US ebook sales were 23% of continuing sales and in the

UK they were 5% of continuing sales. We anticipate most
markets reaching the US level in the near to medium future.
Rights & Services revenue rose by 153% to £3.8 million (year
ending 28 February 2011: £1.5 million) and included a share
of income from Bonnier for the sale of Bloomsbury Verlag
and the licensing of Wisden in India which will generate
US$3.2 million of revenue over five years, plus a royalty share.

The fastest year-on-year growth in our Adult division came
from the US where our global publishing and marketing
strategy is bearing fruit not least with our first National Book
Award winner, Salvage the Bones by Jesmyn Ward.

In the UK we saw significant sales increases in our
exceptional cookery list with Hugh Fearnley-Whittingstall,
Heston Blumenthal, Raymond Blanc, the Galvin brothers,
and many others being market leaders. River Cottage

Veg Every Daylis still in the bestseller lists six months after
publication and is Hugh Fearnley-Whittingstall's fastest and
bestselling cookbook ever. His new cookbook Three Good
Things, which will be published this year, is accompanied
by a 50 part Channel 4 TV series in autumn 2012. In May
2012 Bloomsbury won the 2012 Orange Prize for Fiction
with The Song of Achilles by Madeline Miller. Bloomsbury
had three novels on the shortlist of six, including Painter of
Silence by Georgina Harding and State of Wonder by Ann
Patchett. This s the first time in the history of the prize that
one publisher had half the shortlist and is a remarkable
testimony to our editorial team. We also have two novels
shortlisted for the 2012 International IMPAC DUBLIN Literary
Award: The Memory of Love by Aminatta Forna and Even
the Dogs by Jon McGregor. Pao by Kerry Young is on the
shortlist for the Commonwealth Book Prize and we have
some strong candidates for the Man Booker prize.

Kitchen Secrris
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Three talented original authors for whom Bloomsbury is the publisher
were shortlisted for the 2012 Orange Prize including the winner of the
prize, Madeline Miller for The Song for Achilles

PAINTERGE ANN PATCHETT

OVERVIEW

FINANCIAL STATEMENTS GOVERNANCE

COMPANY INFORMATION



12
| BUSINESS REVIEW |

CHIEF EXECUTIVE’S REVIEW

fonling ¢

ety o ok Pl ey Gy
ot L [ -

ettt 4 B o b g e e ot b
i mam TR e

e ]  ——
e p—— e S ma

-~ -

[t PR
i ey vy o

rem i e B T e

- " " b oa——
ey ammm

Trmmm s e . m—

Public Library Online is an online subscription service provided by
Bloomsbury generating additional sales for backlist titles.

B
Wombles
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The Wombles are an enduring children’s favourite for the next
generation

Bloomsbury Publishing Plc Annual Report and Accounts 2012

Sales growth in Australia was hindered by Redgroup Retall
going out of business plus the growing trend of Australian
readers buying their books from overseas internet retailers.
Our focus is to ensure our books are marketed as effectively
as possible in Australia and we are rapidly gaining a
reputation for being the most innovative and author-
supportive operation in the country.

The key driver of our strategy is significantly to increase
the proportion of sustainable, annuity-type income from
the monetization of our strong backlist and through
innovative business models such as Public Library Online
digital subscriptions and direct debit direct-to-consumer
marketing for our annual reference volumes.

Children’s & Educational

The division generated 26% of Group continuing sales
this year (year ended 28 February 2011: 28%). Continuing
turnover in the Children’s & Educational division was
£25.6 million, up 9.9% on £23.3 million for the year ended
28 February 2011 (fourteen months ended 28 February
2011: £26.1 million). Continuing operating profit before
highlighted items was £2.3 million, up 58.7% on £1.4 million
for the year ended 28 February 2011 (fourteen months
ended 28 February 2011: £1.5 million). This division had no
contribution from the results of Continuum.

Ebook sales in the division rose 303% year on year to

£1.1 million, representing 4% of total continuing sales (year
ended 28 February 2011: 1%). In June we announced our
ebook partnership with JK Rowling. Bloomsbury will receive
ashare of the revenues from the sale of ebooks from
Pottermore.com, which has just commenced. This website
builds an exciting online experience around the reading of
JKRowling's hugely successful Harry Potter books.

The sales increase in the UK included the effect of the
release of the final Harry Potter movie in July and new
Harry Potter Box sets at Christmas. Strong sales also came
from Elizabeth Beresford, Angie Sage, Mark Walden, Neil
Gaiman and Louis Sachar. Educational sales of £4.2 million
were at last year's levels with slightly higher operating
profits of £1.9 million before the allocation of central
costs. Although sales from the US were down slightly year
on year, the increase in sales from Australia, which began
trading in January 2011, more than compensated for the
US shortfall. We have won several prizes for children’s
books during the year including Winner of the Blue Peter
Award for Best Children’s Book - The Considline Curse by
Gareth Jones.
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We appointed a new Global Children’s Managing Director
in 2011 and more recently have new Children's Publishing
Directors in the UK and the US. We have strengthened our
international relationships and global strategy is now at
the forefront of our acquisition process. Cost management
systems are working well and processes are audited and
improved regularly.

In 2012 we have a much improved children’s frontlist
across all divisions and a strong frontlist pipeline going
forward. We also have improved integrated sales and
marketing plans driving frontlist sales. A new communities
marketing team will increase our ability to market
effectively into schools and a newly increased export

team gives us good opportunities across all territories —
especially in India with the creation of Bloomsbury India.

We a